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USHYDRATIONS CHOOSES SIDEL FOR THEIR COMPLETE PET
PACKAGING LINE

USHydrations recently acquired a complete PET line from Sidel, equipped with a Matrix™
Combi, for their company's headquarter in Pittston, Pennsylvania (USA). Installation of
the line began in April 2018 and it will be able to bottle soft drinks and water, both still
and carbonated, at a speed of 36,000 bottles per hour (bph). Technology, innovation, and
services support capabilities in the North American region, combined with the global ex-
pertise of the Sidel Group, were the driving factors for this premium beverage manufac-
turer to select Sidel as their equipment supplier.

Strong leadership and focus on quality to serve global brands

USHydrations was founded in 1996 serving Northeastern Pennsylvania in home delivery ser-
vice. Four years later, they moved to a much larger facility and fully renewed their production
equipment. Thanks to this investment and strong leadership, USHydrations expanded its market
reach, establishing itself as a global contract manufacturer.

Today, USHydrations operates in the premium beverage category and produces over a million
bottles a day. Their facility in Pittston has easy access to several major interstates and many
large distribution centres: while reaching over 100 million consumers in the area, it also allows
for reduced shipping costs to Eastern U.S. locations.

Premium water, strong performance in a growing market

The global bottled water market has enjoyed stable annual volume growth of 6% during the last
five years, reaching 214 billion litres in 2015. Growth has been driven by increased consumption
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in emerging markets including Asia Pacific, Africa and the Middle East as well as a positive tra-
jectory in other markets, such as North America and Western Europe.

Factors influencing growth in packaged water sales include an improvement in the economic
performance of a number of countries and corresponding higher levels of consumer confidence,
driving people to start purchasing products that were previously sacrificed. Additionally, other
growth drivers include an increasing awareness of good health, encouraging consumers to
switch from carbonated soft drinks and fruit juice to low-calorie alternatives, such as still and
flavoured water. Increased demand for convenient ‘on-the-go’ products has also benefitted bot-
tled water in small formats.

Within the global packaged water market, the premium segment performed well, growing by
6.0% to 10.7 billion litres. With a value of almost US$15 billion, it sees North America and
Western European regions dominating the global volume.*

A partnership built on innovative technology, flexible solutions and great service support

A key factor behind the success of a premium brand is its price positioning, when compared to
mainstream offerings. The added benefit offered by a top brand must be immediately recog-
nised by the end consumer, be it superior taste, more attractive packaging, or simply its origins
from a safe source. The last one is certainly the case for USHydrations, which leverages natural
springs from the pristine mountains of Pennsylvania.

Prashant Shitut, USHydrations’ President and CEO, explains what convinced him to choose
Sidel for their most recent complete PET line: “What attracted us to the Sidel Group was their
reputation, innovative technology, and flexible solutions, combined with the strong service sup-
port in North America.”

To support this global contract manufacturer, the Sidel Group supplied a complete line solution
as well as a data management system to measure the performance of the line and help identify
causes of downtime, which will ultimately maintain or increase the uptime.

The complete line offers full flexibility and is able to bottle different formats, bottle designs and
products, such as water and carbonated beverages. The Sidel Group offered an optimal and
ergonomic line design with a reduced footprint adapted to USHydrations’ needs.

Prashant Shitut continues: “More and more, beverage brands are looking for extensive packag-
ing options. They require solutions able to handle single and multi-pack configurations for
greater versatility. Sidel's complete line will clearly allow us to tackle this opportunity in a very
efficient way.”

Fabien Charbonnier is the Sidel Account Manager North America, and as such handles the
business relationship with this customer. He comments: “It is particularly pleasing to help the
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company grow and prosper in pursuit of its business ambitions. By providing the advantage of a
low total cost of ownership, flexible packaging capabilities, and global expertise, our solutions
are perfectly established to support USHydrations on its journey.”

The President and CEO of USHydrations concludes: “The last few years have been fantastic for
the company, from a financial and operational perspective. In 2019, the plan is to produce
around two million bottles a day and Sidel will help us accomplish this mission.”

USHvydrations

WE MAKE YOUR BRAND

Editors Note: The images within this document are for illustrative purposes only and should not be used for repro-
duction. If high resolution copies are not attached with the document, please contact Katherina Riesner at F&H
Porter Novelli for copies — see contact details below.
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For editorial, advertising and sponsorship enquiries, please contact:
F&H Porter Novelli

Katherina Riesner, Junior Consultant

Tel: +49 (0) 89 121 75 180

Email: sidel@fundh.de

For any other enquiries, please contact:
Sidel Group

Lucia Freschi, Public Relations Manager
Tel: +39 0521 999452/Cell: +39 3472632237
Email: lucia.freschi@sidel.com

About Sidel Group

The Sidel Group is formed by the union of two strong brands, Sidel and Gebo Cermex. Togeth-
er, we are a leading provider of equipment and services for packaging liquid, food, home and
personal care products in PET, can, glass and other materials.

With over 37,000 machines installed in more than 190 countries, we have nearly 170 years of

proven experience, with a strong focus on advanced systems, line engineering and innovation.
Our 5,000+ employees worldwide are passionate about providing complete solutions that fulfil

customer needs and boost the performance of their lines, products and businesses.

Delivering this level of performance requires that we continuously understand our customers’
challenges and commit to meeting their unique goals. We do this through dialogue, and by un-
derstanding the needs of their markets, production and value chains. We complement this by
applying our strong technical knowledge and smart data analytics to support maximum lifetime
productivity to its full potential.

We call it Performance through Understanding.

Find out more at www.sidel.com and connect with us

I’l' blog.sidel.com E youtube.com/user/sidel
m linkedin.com/company/sidel twitter.com/Sidel Intl

“ facebook.com/Sidellnternational
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