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SIDEL STARLITE™ WINS “BEST ENVIRONMENTAL 
SUSTAINABILITY INITIATIVE” AT 2013 GLOBAL BOTTLED 
WATER AWARDS 
 

 

Caption: Richard Hall (left), Founder & Chairman of Zenith International, presents the “Best Environmental 
Sustainability Initiative” award for Sidel StarLite to Mart Tiismann, President & CEO, Sidel 
 
 

Sidel’s StarLite™ has won the title of “Best Environmental Sustainability Initiative” at the 
2013 Global Bottled Water Awards.  StarLite is Sidel’s proprietary design for the base of 
PET bottles for still drinks.  The base design makes it possible to reduce the total package 
weight by up to one gram of material in a 0.5 litre bottle or two grams in a 1.5 litre format, 
helping to create PET bottles with even less material.  This, in turn, reduces the 
consumption of energy in the production process.   

Global Bottled Water Awards 
Now in their 10th year, the Global Bottled Water Awards are an annual awards initiative designed 
to recognise a range of categories within the industry. Established by Zenith International - the 
consultancy that advises the industry on business and technical issues - the categories include 
product innovation, packaging, and marketing, as well as sustainability. They are presented at the 
Gala Awards Dinner of the Global Bottled Water Congress, a three-day event for those involved in 
the bottled water industry worldwide.  This year's event took place in Nashville, USA from 12th - 
14th November.   

Optimum rightweighting with maximum stability 
The StarLite design was developed by Sidel as a shape to optimise the resistance and stability of 
the bottle base, which can also help improve overall bottle rigidity.  The base design is especially 
suited to bottles containing water and juices and, under certain conditions, can be used for other 
still beverages. 
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To achieve the final design, Sidel’s experts analysed many different possibilities, carried out 
numerous computer simulations and then followed those up with actual physical tests. 

In those tests, the resulting StarLite design showed an increase of up to 30% in top-load dent 
resistance when the bottles were loaded on a pallet.  The chosen design also exhibited up to a 
55% increase in side-load resistance, which will prove a particular advantage, for example, when 
the bottle is on a conveyor or in a vending machine. Overall pallet integrity also increased by up to 
50% during transportation.  The design helps to cut the amount of material used and therefore 
lowers energy consumption during production. The end result is a PET bottle that will cost less to 
produce, yet offer greater bottle integrity and improved pallet stability throughout the whole supply 
chain.  Importantly, it does so without compromising the hygiene, safety and integrity of the 
beverage inside.  

Commenting on the award, Vincent Le Guen, Vice President for Packaging & Tooling at Sidel, said 
– “Sustainability is a real focus for the beverage industry.  It is also at the heart of our research and 
development into new approaches to packaging liquids in PET, along with providing ways to take 
cost out of the production process while ensuring that the integrity of the package is not 
compromised.  We are delighted that with this award an international panel of judges has 
recognised the contribution that StarLite can make.” 

Used on Sidel’s RightWeight™ bottle 
The StarLite base is an important and integral part of Sidel's new RightWeight™ concept bottle, 
which is a design for 0.5 litre still water bottles in PET.  The RightWeight bottle weighs just 7.95 
grams yet, using standard 26/22 caps, offers top-load performance of 33 kilograms without 
nitrogen dosing.  Its increased resistance helps eliminate the ‘over squeeze’ problem experienced 
by some consumers when using ultra-light bottles, which often results in the unintentional spilling 
of the bottle’s contents. Increased resistance also makes it easier to unscrew the cap and open the 
bottle. In addition, the RightWeight bottle is more likely to retain its original appearance when 
placed on a supermarket shelf after undergoing the transportation processes of the supply chain. 

“Beverage producers are increasingly striving to unlock the value of a PET bottle across their entire 
supply chain, from concept to consumer,” explains Christophe Bunel, Head of Packaging Care & 
Development at Sidel. “To achieve this, a bottle must be lighter, of course, but also stay attractive, 
protect the beverage and ensure high consumer satisfaction. It’s no longer about simply reducing 
the plastic content. At Sidel we call this rightweighting.” 
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Editors Note: The images within this document are for illustrative purposes only and should not be used for 
reproduction.  If high resolution copies are not attached with the document, please contact Chris Twigger at 
Shaw & Underwood PR for copies – see contact details below. 
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For editorial and advertising enquiries, please contact: 
Shaw & Underwood PR 
Chris Twigger, Director 
Tel: +44 121 622 6868 / Cell: +44 7795 423796 
christwigger@shawandunderwood.co.uk 
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About Sidel 
Sidel is the leading global provider of PET solutions for liquid packaging. We are also a driving 
force for glass and can solutions. We are committed to being the most innovative, responsive 
and reliable partner, providing sustainable solutions for the beverage industry. 
 
Headquartered in Switzerland, we have production sites in 13 countries and 30,000 machines 
installed in more than 190 nations worldwide. With over 5,500 employees worldwide, we provide 
optimal PET, glass and can packaging solutions for water, soft drinks, milk, sensitive products, 
edible oils and alcoholic beverages including beer. 
 
We aim to create value for our customers by giving them A Better Match. This is the tailored 
solution that caters to their needs exactly. We do this by offering flexible and reliable production 
systems that are easily adaptable to market developments and future technology, supported by 
value-added services. 
 
We are Sidel. We are A Better Match. 
 
Find out more at www.sidel.com 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

http://www.sidel.com/

